INTRODUCTION
One of the most popular internet application nowadays are social media sites.
These social media applications grow significantly and attract many concerns from online users. At the moment, social media have been used for personal communication, education (Abdillah, 2013) , promotion (Rahadi & Abdillah, 2013) , and knowledge and information sharing (Abdillah, 2014) . The rapid development of online social networks has tremendously changed the way of people to communicate with each other (Bi, Qin, & Huang, 2008) . This article will cover the topic of social media as political party campaign on involving citizens in the democratic activity like general legislative elections or presidential campaigns.
Every democratic country would have done a good election to select members of council or parliament, as well as to the president.
Normally, in the campaign periods every political party will promote their candidate using various of media.
Usually before the elections, the candidate will conduct a promotion or campaign that contains a call to pick him. Various media have been used to support the purposes of the campaign. Along with the development of information technology is increasingly widespread and rapid, the candidates also campaigned increasingly familiar with using information technology.
The most current information technology application to promote political campaigns is social media. This happends because information networks not easily controlled by the state and coordination tools that are already embedded in trusted networks of family and friends (Howard & Hussain, 2011) . Organizations such as political parties are trying to keep up with this changing environment (Effing, van Hillegersberg, & Huibers, 2011) . Another reason is based on one common characteristic among social media sites is that they tend to be free and are therefore widely accessible across socioeconomic classes (Joseph, 2012) . Last but not least, adding new media to old electoral politics will entice new and younger voters to greater participation (Xenos & Foot, 2008) , because there are relationships between Facebook use and students' life satisfaction, social trust, civic engagement, and political participation (Valenzuela, Park, & Kee, 2009 ).
Author itself has been used social media for supporting student learning environment (Abdillah, 2013) , promotion media (Rahadi & Abdillah, 2013) , and knowledge sharing (Abdillah, 2014) in higher education institution.
Other article report how social media is emerging as an important technology for disaster response (Yates & Paquette, 2011) .
And now social media is affecting political campaigns (Smith, 2011) , including young adults engagements (Baumgartner & Morris, 2010) . Educated and well inform people less trust to billboards or banners, but they have more confidence or rather believe in the words of friends or colleagues in social media (Sugiarto, 2014 
Figure 2. Facebook users based on gender
The rest of this paper will cover research methods, results and discussions, and conclusions.
RESEARCH METHODS
This article will observe the online features of political parties' social media, such as: 1) Facebook, and 2) Twitter. The author explored the political parties' social media to check their activities. Author also gathered some valuable information from popular new websites such as: 1) sindo.com, 2) kompas.com, and 3) liputan6.com.
Political Parties
In the five-yearly Indonesia general election in 2014 will be followed by twelve national political parties (Table 1) and three local political parties in Aceh.
In this article, author will not discuss three others local political parties in Aceh. Focus analysis and discussion only for twelve national political parties. (KPU, 2014) Information about every national poltical party's website, facebook, twitter, etc will be discussed in next section.
Political Parties' Social Media
Until April 2014, eleven of twelve political parties use Facebook, and all political parties uses Twitter. Table 2 shows social media account of political parties in Indonesia. 
RESULTS AND DISCUSSIONS
In this section, author would like to show the results from quick counts institutions, then followed by information about political party's social media.
Quick Counts Results
Quick count have been used for several general elections in Indonesia. Table 3 Unfortunately there is no political party get 20% or more to support their own president candidate. Author classifies three big political parties (PDIP, PGolkar, PGerindra), three medium political parties (PDemokrat, PKB, PAN), four small political parties (PNasdem, PKS, PPP, PHanura), and two political parties which threatened not to go to parliament.
National Political Parties' Facebook Page
The Facebook connectivity help the group to build a political party to further back up their main figure in the forecast Presidential candidacy (Murti, 2013) . (Table 1) and Twitter account (Table 2) . Almost twitter accounts from all political parties included the abreviation of their political party's name except PKPI which use @sobatbangyos. Table 4 shows political partiy's Facebook's like. In this article, author will analyze twitter features of every political party based on 1) tweets, 2) following, and 3) followers. 
The Comparison Between Social Media

Data and Political Party Rank based on
Quick Count Results
Based on the result discussed above, social media shows data into political party to get the trust from their voters, participants, and volunteers. Followers increase their concerns in utilizing the power of socal media for their campaigns, their result could be much better. 
CONCLUSIONS
Based on the facts and discussions above, 3) Social media will create a more successful campaign as well as help create a stronger democracy (Vonderschmitt, 2012) . There is no wall for every body to search the best candidate through online social media. 
